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Background

▪ Time series analysis of International Visitor Survey data (Jan 2016 – Dec 2019) is 
conducted to help understand the annual trends for the New Caledonia (NC) 
visitor market to Vanuatu. Where questions have only been introduced or 
changed in 2018 these are clearly indicated.

▪ Further seasonality analysis is performed by using quarterly comparisons. Line 
charts are used to show quarterly variations in a number of visitor characteristics.

▪ Data from 2015 and 2020 are not included due to major industry disruptions 
caused by Cyclone Pam and COVID respectively.

▪ As we disaggregate by season and across a variety of variables, sample sizes will 
reduce as will data reliability.

▪ All reports from the IVS are available at: 

https://www.nztri.org.nz/tourism-research/pacific/

https://www.nztri.org.nz/tourism-research/pacific/


New Caledonia Sample Size - IVS 2016-2019
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Year Sample size (n) %

2016 196 23

2017 240 28

2018 186 22

2019 237 28

Total 859 100



IVS 2016-2019 Seasonality Sample Size
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Year Sample size (n) %

Jan - Mar 2016 45 5

Apr - Jun 2016 54 6

Jul - Sep 2016 49 6

Oct - Dec 2016 48 6

Jan - Mar 2017 63 7

Apr - Jun 2017 65 8

Jul - Sep 2017 57 7

Oct - Dec 2017 55 6

Jan - Mar 2018 60 7

Apr - Jun 2018 49 6

Jul - Sep 2018 46 5

Oct - Dec 2018 31 4

Jan - Mar 2019 44 5

Apr - Jun 2019 68 8

Jul - Sep 2019 70 8

Oct - Dec 2019 55 6

Total 859 100.0



Visitor Characteristics & Preferences



Most visitors are in the 30-59 age group. The 18-29 grouping has 
declined in relative significance while the 60+ grouping has grown.  
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The majority of NC visitors indicating Holiday as their main purpose of 
visit has remained relatively constant. Business has declined as a portion 
of the sample while VFR has grown.

Note: Percentage figures are rounded
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The here has been some growth in repeat visitation.
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More than half NC visitors stayed in Vanuatu less than 5 nights. 2019 
saw a reversal in the trend of increasing length of stay.

Note: 30 and 30+ days as outliners were removed for length of stay analysis
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Note: Multiple responses, therefore total does not add up to 100%

Travel to outer islands has shown some tendency to decline.
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Importance of sources of information



Note: Multiple responses, therefore total does not add up to 100%

IVS 2018-2019: the relative significance of friends/family and previous visits 
remained consistent. A drop in agent use/brochures is significant.
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IVS 2018-2019: Friends/family is the most important information source for 
NC visitors. Google is the most important online information source.

How important were the following information sources during your travel planning?Q
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Seasonal Variations: Importance of sources of information when planning 
trip to Vanuatu
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Importance of sources of information when planning trip to Vanuatu

Statement  Comparison
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Importance of sources of information when planning trip to Vanuatu

Statement  Comparison
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Importance of sources of information when planning trip to Vanuatu

Statement  Comparison
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Importance of sources of information when planning trip to Vanuatu

Statement  Comparison
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Importance of sources of information when planning trip to Vanuatu

Statement  Comparison

1.9

2.8

2.3

1.9
1.6

2.5

2.0

2.5

Jan - Mar
2018

Apr - Jun
2018

Jul - Sep
2018

Oct - Dec
2018

Jan - Mar
2019

Apr - Jun
2019

Jul - Sep
2019

Oct - Dec
2019

Airbnb

2.3
2.4 2.4

2.2

2.7

1.9 2.0
2.3

Jan - Mar
2018

Apr - Jun
2018

Jul - Sep
2018

Oct - Dec
2018

Jan - Mar
2019

Apr - Jun
2019

Jul - Sep
2019

Oct - Dec
2019

Magazine and newspaper articles



Importance of sources of information when planning trip to Vanuatu

Statement  Comparison
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Factors Influencing the decision to visit Vanuatu



2016-2017 IVS: The affordability of travel to Vanuatu is the most influential factor for 
NC visitors from IVS 2018-2019.

How influential were the following factors in your decision to visit Vanuatu?Q
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Factors influencing the choice to visit Vanuatu

Statement  Comparison
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Factors influencing the choice to visit Vanuatu

Statement  Comparison
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Factors influencing the choice to visit Vanuatu

Statement  Comparison
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Factors influencing the choice to visit Vanuatu

Statement  Comparison
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Factors influencing the choice to visit Vanuatu

Statement  Comparison
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Factors influencing the choice to visit Vanuatu

Statement  Comparison
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Visitor Spending and Impact
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2016 $429 VT46,978 F45,271

2017 $513 VT56,226 F54,183
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Prepaid items are dominated by accommodation, meals and domestic transport

Note: Multiple responses, therefore total does not add up to 100%
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NC Expenditure Per Person Per Visit

2016 2017 2018 2019

Pre-paid flowing into Vanuatu In country Spend

$429
VT46,978
F45,271

$685
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$513
VT56,226
F54,183

$711
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F75098
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Economic Impacts: Per Person and Total

Note: USD/VUV in the table.
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Overall satisfaction and visitor experience 



Overall satisfaction of NC visitors was stable over the 
period but dropped slightly in 2019.
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NC visitors’ overall satisfaction with their Vanuatu visit has been 
relatively consistent across seasons.
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Willingness to return

Willingness to return has been stable for NC visitors, with the 
exception of 2017.



IVS 2018-2019: NC visitors consistently exhibit a high willingness to 
recommend Vanuatu
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NC visitors are most satisfied with the general quality of service and least satisfied with 
rubbish and general cleanliness.
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Visitor Satisfaction with elements of the Vanuatu travel experience

Statement  Comparison
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Visitor Satisfaction with elements of the Vanuatu travel experience

Statement  Comparison
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Visitor Satisfaction with elements of the Vanuatu travel experience

Statement  Comparison
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Visitor Satisfaction with elements of the Vanuatu travel experience

Statement  Comparison
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Visitor Satisfaction with elements of the Vanuatu travel experience

Statement  Comparison
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Visitor Satisfaction with elements of the Vanuatu travel experience

Statement  Comparison
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Visitor Satisfaction with elements of the Vanuatu travel experience

Statement  Comparison
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Satisfaction with Activities



IVS 2018-2019: Water-based activities
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Water based activities: satisfaction

Activities Quarterly Comparison
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Water based activities: satisfaction

Activities Quarterly Comparison
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Water based activities: satisfaction

Activities Quarterly Comparison
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Water based activities: satisfaction

Activities Quarterly Comparison
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Water based activities: satisfaction

Activities Quarterly Comparison
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Water based activities: satisfaction

Activities Quarterly Comparison

4.1

3.2

2.2

3.7 3.8
4.2

2.0

3.5

0.0

1.0

2.0

3.0

4.0

5.0

Jan - Mar
2018

Apr - Jun
2018

Jul - Sep
2018

Oct - Dec
2018

Jan - Mar
2019

Apr - Jun
2019

Jul - Sep
2019

Oct - Dec
2019

Water based tours

3.9 3.8
3.4

2.5

3.2

2.1

2.7

0.0

1.0

2.0

3.0

4.0

5.0

Jan - Mar
2018

Apr - Jun
2018

Jul - Sep
2018

Oct - Dec
2018

Jan - Mar
2019

Apr - Jun
2019

Jul - Sep
2019

Oct - Dec
2019

Banana boats



Water based activities: satisfaction

Activities Quarterly Comparison
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IVS 2018-2019: Cultural interaction
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Cultural interaction: satisfaction

Activities Quarterly Comparison
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Cultural interaction: satisfaction

Activities Quarterly Comparison
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IVS 2018-2019: Land-based activities
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Land based activities and touring: satisfaction

Activities Quarterly Comparison
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Land based activities and touring: satisfaction

Activities Quarterly Comparison
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Land based activities and touring: satisfaction

Activities Quarterly Comparison
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Land based activities and touring: satisfaction

Activities Quarterly Comparison
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Land based activities and touring: satisfaction

Activities Quarterly Comparison
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Land based activities and touring: satisfaction

Activities Quarterly Comparison
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IVS 2018-2019: Shopping
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Shopping: satisfaction

Activities Quarterly Comparison
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Most & Least Appealing Factors & Improvement 



Most Appealing Aspects of visit to Vanuatu (% of comments)
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Least Appealing Aspects of visit to Vanuatu (% of comments)
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Suggestions for Improvements 
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Team Leader: Simon Milne
Team Member: Jin Yi, Blake Bai, Mindy Sun
Email: simon.milne@aut.ac.nz 
Web: http://www.nztri.org/

Thank you


